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biggest names in technology, including
Microsoft Corp.. RealNetworks Inc. and
Electronic Arts Inc., which has amassed
more than a million subscribers to
Pogo.com, its online casual game service.

| Online casual games are a counterpart to
{ Internet games geared toward hardcore
players. Those include "World of

o Warcraft® by Irvine's Blizzard
Entertainment Inc., part of Vivendi SA's
Experience 360° living | Activision Blizzard Inc.

MOW SELLING
IN CARLSBAD “World of Warcraft” has about 12 million

subscribers worldwide who each pay
about $15 a month to play.

The market for casual games is growing during the downturn, according to Pobre.

"Casual gaming is kind of countercyclical,” he said. "More people are going online and using
casual gaming as entertainment.”

Az more people play, casual games have helped create a captive audience for advertisers.
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